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What We've Learned
About Pesticide Outreach

Annette EFrahm

Local Hazardous Waste Management
Pregram in King County.
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Who Uses pesticides?

S Abeut halfused pesticides Inpast year

S Most likely te/use pesticides:; male;
middie-aged, middle income

8
Stburban nemeowner M5
&) Used on/lawn; flower
heds,; landscape ~ ‘;} Y
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Whatmight moetivate change?

&) Proetecting children's healti:
moest Important

&) Proetecting water guality:; 10/points less
s More Iimportant to wemen than men
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Early outreach efiforts

& Radieiand busiads; safety, children's healtih
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Nattral Lawn Care Progam

5 Objectives:

Reduce use of pesticides, especially
weed & feead

Reduce water use
Reduce grass clippings picked upat curh

S Audience: male hemeowners, age 35-54



Lawnicare focus group:
What matters?

Pride and aesthetics—straight lines;
neatedges

Pressure fromneighlors
Viarketing by pesticide companies
Possible effects onchildren

“Convince me that I'mharming/the
envirenment*
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Landscaper advice:
Barriers to change In lawnicare

s |0lerance ofisome
“Weeds™ inlawn

» Promotienal power
eFchemical
InAUSHry.

WE ALREADY WAVE | - Ty
CHEMLAWN | Bl
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Natural Lawn Care Program
Stifategies

S 1V andradio ads (Mariners basehall)
&) Targeted brochures
s Model neighbhoerhood
S Mediarelations

5 Bert the Salmon




Whoeidelivers the message?

& News media

More credible
than ads

&) Bertthe Salmon

32Y% have SEEen or
heard of Bert

3% namedan
environmental VRN SRS e
message firom Bert
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Pesticide postcards

5 Objectives
Increase concern about risk
Previde simple actions

S Audience:; iemale suburban NeMmeOWRErS

S) Results

hese wheremembered postcards more likely
toimake pesitive behavier changes



Pesticide postcands

killer photo...
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Other pesticide education

S Green Gardening Program
S Northwest Natural Yard Days
s Natural Yard Care Neighbornoods
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Have people changed Benavior?

s Yesandno
S Survey results don't match sales data
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Seunastatsisurvey results

Weeds

1997 12001 |[2002
Don'tuse weed & feed |47% 61% | 58%
Don't care aboutlawn [ 23% 32% | 28%

Preferenvirenmentally
firiendly’landscaper

9%

47%

510/




Home & gardenistere salesidata,
20/0)0520)0)%

§)Increase n sales of:
Mass Killers (>80% of pesticide sales)
Herbicides (Roundup; weed & feed)
Carbaryl (>1100% Increase)

§) Decrease In sales of:
Insecticides (except carnaryl)
FURQICIdes
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SOme poesitive evidence

s Vore alternative preducts availanie in
hNeme & garden stores

5 SOME nuUrseries: less chemicals, more
erganic products

&) Lots of Interest in NaturalYard Care
Nelghherheeds

5 “Goedbugs™field guide was a nit
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What have we learned?

s Behavioer change s difficult tejachieve
SWWOIK 0 Precursers to lhehavier change
Beliefs, motivations, seli-efficacy
) Evaluate!
Are we deing the right thing 2 inithe rgnhtway?

&) Get to knew the audience--find out
hew they think
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What shouldwe do?

S Think heyond education
Policies, laws, regulations
Change market--encourage “green: products

§) SEet prierities
What are moest Impertant proklems?
Whichiaudiences are best target?

s Loek terallies
S Ouestion assumptions
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