
Workgroup 4:
Public Education and Outreach

Public Education and Outreach



Public Education and Outreach

Strategy #1: Establish for the public that 
ocean acidification is an urgent problem for 
Washington State and explain what 
Washington is doing about it now and what 
we can do about it in the future

…4 actions



1. Develop talking points to communicate key messages for the 
Governor, panel members and all those who go forth to act as 
Ambassadors on this issue. 
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1. Develop talking points to communicate key messages for the Governor, 
panel members and all those who go forth to act as Ambassadors on this 
issue. 

2. Highlight the importance of shellfish production/harvest as a key 
component of local food production and an important part of local economies 
and healthy communities. 

3. Publicize ecosystem services provided by shellfish (e.g. clean water) in a 
way that everyone can connect to.

4. Tell the FULL ecosystem story – the impacts on food web, fish, 
shellfish, coral reefs, people, plants, air, water, tribal treaty 
rights, global food security, and the role of coastal resources 
throughout human evolution.
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Public Education and Outreach

Strategy #2: Increase understanding of 
ocean acidification among key stakeholders 
and targeted audiences to help implement 
the Panel’s recommendations 

…4 actions



Public Education and Outreach

1. Develop outreach strategy and materials consistent with 
policy recommendations. Fund a dedicated OA 
communications position for 2 years to develop OA website 
and materials and provide a clearinghouse for success stories.
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1. Develop outreach strategy and materials consistent with policy 
recommendations.  Fund a dedicated OA communications position for 2 years 
to develop OA website and materials and provide a clearinghouse for success 
stories.

2. Conduct a public opinion poll at the beginning of the campaign and in 2 
years to measure progress on increasing public understanding of ocean 
acidification.

3. Develop customized communication campaigns (using visualization tools 
and computer models) in targeted basins where land-based influences are high 
in order to advance specific policy recommendations of the panel.  

4. Develop curricula, information kits, multi-disciplinary 
programs and other materials specifically intended to educate, 
involve and inspire students in public education institutions 
throughout Washington. 

Strategy #2: Increase understanding of ocean acidification among key 
stakeholders…



Public Education and Outreach

Strategy #3: Build public support and 
demand for action among targeted 
audiences

…5 actions



Public Education and Outreach

1. Highlight the many ways in which we enjoy and use natural 
resources so that people are moved to protect resources that are 
likely to be affected by ocean acidification.
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1. Highlight the many ways in which we enjoy and use natural 
resources so that people are moved to protect resources that are 
likely to be affected by ocean acidification.

2. Showcase people who are taking positive action today in 
order to build momentum for change (e.g. Taylor Shellfish, 
Tulalip Tribe).

3. Give people specific tools for reducing carbon and nitrogen, 
and develop customized communication campaigns for specific 
actions.
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Public Education and Outreach

4. Reinforce/reinvigorate actions that help address ocean 
acidification through watershed action plans, shellfish 
protection districts, liquid and solid waste management, 
TMDLs, air quality programs, ground water management, 
stormwater plans, Shoreline Master Programs, and other 
existing efforts.
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4. Reinforce/reinvigorate actions that help address ocean 
acidification through watershed action plans, shellfish 
protection districts, liquid and solid waste management, 
TMDLs, air quality programs, ground water management, 
stormwater plans, Shoreline Master Programs, and other 
existing efforts.

5. Leverage existing education and outreach networks by 
integrating communication about ocean acidification into their 
ongoing communication efforts. 

Public Education and Outreach

Strategy #3: Build public support and demand for action…



Public Education and Outreach

Strategy #4: Raise the profile of carbon 
emissions as the root cause of ocean 
acidification; build regional and national 
capacity for reduction of carbon emissions

…5 actions



Public Education and Outreach

1. Underscore the need for global carbon reductions to 
Washington’s new Governor and other public figures involved 
in diplomatic or trade missions abroad. 
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1. Underscore the need for global carbon reductions to 
Washington’s new Governor and other public figures involved 
in diplomatic or trade missions abroad. 

2. Highlight Washington’s Ocean Acidification panel as a 
model that can be replicated elsewhere to help reduce carbon 
and nitrogen sources that are jeopardizing the health of our 
oceans. 

3. Cultivate state senators and representatives to push for 
regional/national solutions to reducing carbon missions by 
highlighting the impacts that the US is feeling today from 
carbon emissions. 
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Public Education and Outreach

4. Create and distribute messages at international events and 
in key countries around the world about the effects of 
worldwide carbon emissions on Washington State.
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4. Create and distribute messages at international events and 
in key countries around the world about the effects of 
worldwide carbon emissions on Washington State.

5. Conduct “public diplomacy” missions (as opportunities 
arise) along the lines of Governor Gregoire’s trip to the 
UNFCC conference in Copenhagen in 2009 in order to make 
the carbon/ocean connection at high profile venues.
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Public Education and Outreach

Discussion


